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Dear Summit Delegates and YES Family Members,

This Summitisfocused on four main topics, each of whichisdirectly linked to theissue of reducing youth
unemployment around theworld. Weinvited your participationin person and inwriting; we called uponyou
to submit to usyour paperson thesetopics:

1. Creating Markets. ..Unleashing Entrepreneurship in 5 Emerging Employment Sectorsfor Youth and Others
2. Building Trade Capacity and Attracting Foreign Direct Investment (FDI)

3. Developing Large Scale L abor Intensive Employment Programs

4. Building an Entrepreneuriad Culture

You responded by sending usyour writingson persona and professional experiences, onlife-lessonsand a
lifetime of commitment. Your papersreflect your in-depth knowledge of your areas of specialization, of your
dedication to changing theworld aswe know it today, to abetter, healthier, safer place. You have written
about the projectsthat you haverun or arestill in-charge of ; about lessons|earnt and best practices; about the
untapped potentia of ideasthat arewaiting to berealized.

It hasmadefor fascinating reading and | have enjoyed |earning from your work. Thisdocument presentsthe
abstract of your writingsandislimitedinthat it only showcasesthe briefest summary of your works. However,
your papersarevisible on our website and can be accessed at http://yesweb.org/2006/call_papers mm.htm.
| hopethat youwill al have an opportunity to go through thework that hasbeen put up, for it talksof new and
innovative solutionsto common problemsthat we areal faced with, asdevel opment practitioners.

I would liketo extend my heartfelt thanksto al of you for responding to our request for papers. | am greatly
appreciative of theeffort you put into writing these papers. It isboth awel come and anecessary additionto
the'Y ES Kenya Summit - it isyour writingsand participation that have made this Summit asuccess. Itisyour
work that will makeadifferencetothiscausethat isso dear to our hearts. | hopeyouwill keep up your work
and your writingsin timeto come, aswe move beyond this Summit to thefield whereour practiceisput tothe
test.

Insolidarity,

"

Loprn (A e

PoonamAhluwdia
ExecutiveDirector
YESCampaign

i
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Energy playsanimportant roleinimproving the productivity in agriculture sector, industrial sector and service
sector. Thiswill directly have apredominant impact on economy and employment opportunities. Developing
countriesarefacing shortage of power inview of thelack of sufficient conventional energy sources. Theper
capitaenergy consumption ratein developing countriesisvery low about 400 unitswhen compared to the
devel oped countriesabout minimum of 8000 units. To bridgethisgap and asotoimprove per capitaenergy
consumption levels, itisonly possiblethrough renewabl e energy technologies.
Limitationsof conventiona energy sources.

1. Resourcesfor power generationi.e. coal, gasetc. arelimited

2. Thehydro power isseasona and variesdepending upontherainfall inthe catchment areas

3. Submersion of land areaduetoraisein water level

4. Centralised power generation and distribution of the sametolong distanceswill resultinhigh T & D

losses

5. Theenergy conversion processfrom thermal power projectsresultsin emission of green housegases.
Advantagesof utilising renewabl e energy sources

1. Theseresourcesarelocaly availableand everlasting

2. Theconversion processdoesnot involvein emission of green house gases

3. Thepower generationisat local level and doesnotinvolveinT & D losses

4. Thesystemsaremodular innature
Employment opportunities
To promotethesetechnologies, itisessentia to build sufficient infrastructural fecilitiesat al levelsfor testing,
sarvicing ingtd lation and maintenance of thesystem.
Theman-power requirement for theseactivitiesinvolve Engineers, Scientists, Skilled, Semi-skilled, and Hel per.
Thesetechnologieswill immensely contributefor improving the quality of lifein rural areas, employment
opportunitiesand facilitiesin conservation of conventional energy sourcesi.e. eectrical energy andfossi| fuels
likefirewood, cod, kerosene, petroleum products. Contribution towardsreduction in environment pollution
isasoggnificant.

Abstracts

ROLE OF RENEWABLE ENERGY FOR RURAL DEVELOPMENT
ENERGY CONSERVATION & EMPLOYMENT
P. Srirama Raju

Fecilitiesavailableat SRTRI areuseful for imparting training to youth fromY ES network countries, in solar
energy technologies, for sysemsassembling, ingtallation and servicing and alsoin food processing technologies
with solar dryers.

Utilisng solar energy, implementing biogasand improved smoke esswood burning stovesschemeswill helpin
conservation of fossi| fuel's/ conventiona eectrica energy

@ Employment/Self-employment opportunities
@ Environment protection
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PAMOJA TUPAMBANE NA UKIMWI (PATUU):
Community based intervention on health and water sanitation

Richard John

DESCRIPTION OF THE PROGRAMME: PATUU aming at providing health education and health
servicesto the peopleof Dodomain order toimprove hedth, and create effective community who can fight
against communicabl e disease and poverty hence building agood and health society. Themain goa of
PATUU istoreach adult and childrenin MpwapwaDigtrict, especially peoplein remote areasand
providing right health education and information on HIV/AIDS & ST by lobbing and advocacy onHIV/

AIDS,

ST, Maariaand tubercul os sthrough theatre performanceincluding poems, local dances, songs

and video shows.

ACHI

EVEMENTS
36,045 People were reached and sensitized best practice applied to prevent HIV/AIDS & STI
transmisson.
200 Influential peoplewereidentified andtrained on prevention of HIV/STI transmissionfrom Kibakwe,
Massa, Mbugaand M pwapwatown and trained as peer educator.
725Household/familieswerevistedin 12 villagesduring advocacy on reproductive heslth especialy
campaignagainst FGM.
26,000 Clean glovesand 4,050 sterileglovessuppliedto TBA & TH
1,550 Peoplewithin 4 wards of whom 820 werefemal e adult and 730 mal e adults attended at sexual
transmitted i nfection videocassette shows.
10 Primary school teachersof whom 4 werefema e and 6 maleweretrained on sideeffectsandlong
consequence complicationsof fema egenital mutilation.
457 Patientswith chronicillnessincluding HIV/AIDSand tubercul osiswereidentified and received
home based care servicesby receving food supplement including rice, maizeflour, cooking oil, beans,
fishsugar. 152 people, 98 fema e and 54 Malereceived voluntary counseling and referred for HIV
testing at MpwapwaDistrict Hospital CTC.
396 OV C received school stationeriesincluding exercise books, pens and some received school
uniforms.

KEYS
PATUU —PamojaTujikingenaUkimwi

ovC

PLHA

CBO
FBO
STI

TBA
TH

FGM
CTC
vTC

—Orphansand Vulnerable Children
—PeopleLivingwithHIV/AIDS
—Community Based Organization
— Faith Based Organization
—Sexua Transmitted Infections
—Traditional Birth Attendants
- Traditional Healers
—FemaeGenital Mutilation
—Careand Treatment Clinic
—Voluntary Counseling & Testing
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THE POTENTIALS OF THE INTERNET IN IMPROVING AGRICULTURAL

PRODUCTION AND MARKETING SKILLS FOR SMALL —SCALE FARMERS IN

DEVELOPING COUNTRIES: A case of the zambia rural initiative pilot project
Precious Hamukwala

Small-scalefarmersin Zambiaface challengesof liberdization of the agricultural sector that resulted from
globa economic pressuresintheearly 1990s. The Liberalization of the Zambian economy in 1992 meant that
thegovernment would nolonger set agricultura pricesand would withdraw completely from themarketing of
all theagricultural productsexcept for maize. It a so meant that it would withdraw subsidiesand giving credit
facilitiesto agricultural production. Along with liberalization camethe declining of the public sector extension
sarvices, difficultiesin marketing and market identification, impact of foreign produce on theloca marketsand
mushrooming of bogusded ers. Although liberaization opened up regiond and globa markets, theunavailability
of traditiona marketsto thelocal farmer required amgjor trangition. Among other factors, timely and accurate
information on marketing and alternative agricultura enterprisesbecameapriority. Consequently, up-to-date
information on agricultura production and market datahasbecomeincreasingly important asatool for farm
management and agribusiness marketing. Today, globalization meansthat Zambian farmersmust compete
withfarmerstheworld over for ashare of themarket. Despitethe many opportunitiesthat globalization offers
through freetrade, many Zambian farmerslack skillsin knowledge or market accessto take advantage of
these new business opportunities. Consequently, global trade and investment areincreasingly becoming
dependent ontimely flow of data.

Responding to these new challengesfaced by the Zambian farmers, the United StatesAgency for International
Development (USAID) and the United States Department of Agriculture/ForeignAgriculture Service (USDA/
FAS) designed apilot project-the® ZambiaRural Youth Initiative’ -in partnership with the ZambiaNational
FarmersUnion. The premise of thistwo-phased four year project among otherswasthat the Internet could
play amagjor rolein effectiveinformation exchangeand transfer, critica for agricultura development and that
theyouth can be used aspartnersin creating and encouraging agribusinessentrepreneurshiptofarmersusing
theInternet asadecision making tool. The project which beganin 1999 created and encouraged agribusiness
entrepreneurship by teaching young Zambian agriculturadistsin four districtsof Zambiaon how to effectively
usethe Internet in making production and marketing decisions. In this paper two research questionswill be
aignedwiththeproject’sobjectives, of which onewill focuson how effectivetheyouthsand other stakeholders
trained are using (used) the Internet for decision - making to enhance their production skillsand successful
aternative production methods. Secondly, the question of whether linking rura farmersto theinternet provided
acomparative advantagein the new global market will be examined. Information addressing these questions
will besurvey datacollected from asampleof stakehol derswho weretrained under thisproject. Lessonswill
be drawn focusing on what worked and what did not work intaking theinternet to therural poor using the
youth as partnersin development.

CREATING MARKETS - unleashing entrepreneurship for youth
On-farm and off-farm enterprises
Beatrice Mwaura

Young peoplehavegot specid attributeswhich should be harnessed for greater involvement in entrepreneurship
development. Among other strengths, they are an age group that isenergetic, haveahigh potential tolearn
(they have mouldable minds), and have expl orative and creative minds.

On the other hand, the youth are avulnerable population group in asmuch asthey areeasily capturedin
unwholesomesocid activities, inaddition to their high unemployment statusinacountry likeKenya They dso
do not have enough productive resources base especially at farm productionlevel.
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World over, thereisagrowing emphasisfor ashift to amarket oriented agricultural production with grester
involvement, and, closer relationshipsof al actorsinAgriculturd Vaue Chain Devel opment. At thesametime,
many customers now want products with certain product specifications. This creates a scenario of
entrepreneurship orientation at every activity level of theentire valuechain. New opportunitiesand activities
aretherefore being created at various stagesright from producti on to consumption. Production for aspecific
market with particular production parametersisgaining popul arity. Valueaddition of agricultural produceis
gaining momentum &t every level of theva ue chain, with emphasison organi zational capability for efficiency
and voicefrom production to marketing.

Inlieu of theabovefacts, theneed for involvement of theyouth in on-farm and off-farm enterprisesisvitdl, if
Kenyaistoredlizeitspolicy on Strategy for Revitalization of Agriculture, get abigger cakeintheworld
market, and, sustainability of rapid agricultural growth from onegenerationtothenext.

Policiesand programmesfor entrepreneurship devel opment should focus on identification of possibleentry
pointsand new opportunities, for thisuniqueyouth popul ation cadrein thevalue chain. Theyouth would be
involved in bridging the gap between production and the market to ensure that more of theincome gained
remainswithin thecommunity. At the sametime, they aremoreeasily ableto formlinkageswith theyouthin
theurban areas.

Capacity building for chain empowerment is however necessary. The youth need to be empowered to
participatein the new found niches, including agro-processing, market research information, organizational
capacity and even contract farming for processing, retailing and wholesaling. Sinceformation of linkagesis
very important in an agricultural value chain development, key facilitatorswho will link theyouth to various
sarvice providerswill need to be engaged in such programmes. Emphasisshould go to credit provision under
specia conditionson non-collatera basis.

THE BARRIERS TO BE CROSSED IN MAKING FARMING AN ATTRACTIVE
ENTERPRISE FOR THE RURAL POOR IN NIGERIA - the case of poor men
and women in imo state

Dr. Olufunso Adeola Olajide

Farming remainsanintegra part of rural family lifein Nigeria. Most poor familiesdepend onfarm income
along sdeoff-farm sources. Itisclassfied asbeing subsstent thoughinredlity itisintrangtion seeing that most
farm-families depend on the market both for salesand purchase of food itemsand for farm input and |abour
resources. However, poor prices, declineinyield and the desireto break the poverty chain have contributed
to the poor perception about farming and agricultureingenerd.

Thisstudy wascarried out in Imo state, in the south eastern part of Nigeria. Itisoneof thehighly popul ated
aress. Thefocuswason the production, market accessto resourcesand perception of householdson location,
and farming. A total sample of 57 househol dswas obtai ned. Descriptive and comparative analysis of data
collected from male and femal e headed househol dswas carried out.

Theresults show that the linkage between thefarm and household is still strong and off-farm activitiesare
developed and carried out. The degree of market orientation, market channels, characteristicsof sellingand
trangportation aremajor factorsin marketing, which also serveaslimitations. Processing of cropswhichisa
maj or source of independent incomefor womenislimited by timeallocation and quantity. Thesefactorsalso
limit theefficiency of the market system hencethe attractiveness of farming to poor people asan enterprise.
Poor infrastructural facilities, with respect to storage and processing create overlapsin sales, harvesting and
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purchase periods. Productsare sold dmost immediately after harvest at low pricesand purchased later at the
time of need at ahigher price. Inthelong run femal e headed household appear to be morelimited because
they earnlower incomeand have limited resources/assets. All these combined with poor perception of farming
and adesireto changelocation makefarming extremely unattractive.

In order to break this cycle and endure that food production increases, villageinfrastructure needsto be
improved upon, market linkage activities processing could be made more efficient using technology that is
scaled to meet women’ sneeds. Accessto consumption credit will facilitate delayed salesfor better prices.
Since perception are characteristicsthat influence reaction, adoption and the dividing line between success
andfallure, itisimportant to makeagricultureeducation at schoolsmoreinteresting, practiceoriented (including
internship opportunities) devel opment oriented and presented asa profitable venturefor thedignified.

Key words: Farming/Agriculture, Enterprise, M a e/Femal e headed househol ds

ENHANCING THE PRODUCTIVE CAPACITY OF RURAL YOUTH IN AGRICULTURE,
ENVIRONMENT AND NATURAL RESOURCE MANAGEMENT TOWARDS
EMPLOYMENT CREATION IN KENYA: Experiences from Kenya Rural Youth
Livelihood Strategies Programme (KERYLIP) Pilot Project in Nyando District-Nyanza
Province of Kenya

Odeny Odhiambo

Youth can bedefined in many contextssuch astransitional, demographic, cultura, biologica and socid. Inthis
context, theyouth isdefined within demographic and transtory paradigms. Trangitiond paradigmissuesinclude
marriageablity, responsibility (social and economic), maturity and reproductivity. Youth unemployment has
becomeamajor chalengeinthe 21% Century. The Sub-Saharan Africaisoneof theregionshighly affected by
youth unemployment. It isestimated to be more than 21% (1L O: 2003). According to ILO projection, Sub-
Saharan Africawill witnesssubstantial growthin additional labour force of 28 million - 30 million between
2003 and 2015.

While contending that the current economic growth in Sub-Saharan Africacountrieswill not copewiththe
growing number of unemployed youthintheregion, dternative strategiesneed to be devel oped beforesituation
getsout of control. In Kenya, youth unemployment isaseriousdevel opment issue. It isestimated that 64% of
unemployed personsin Kenyaareyouth. Interestingly only 1.5% of theunemployed youth haveforma education
beyond secondary school level and the remaining over 92% have no vocationa or professiond skillstraining
andthemgoritiesarefoundintherural Kenya Duetoinadequate employment and livelihood opportunitiesin
rural areasthetendency isthat they migrateto urban centresto |ook for such opportunities.

Kenyan economy heavily dependson Agriculture (30% of GDP), whichisbasically rural -oriented sector.
Suprisingly, Kenyan agricultureisstill |abour-intens vethusthe out-migration of young and productivelabour
forcefrom rurd to urban centreshasadirect negativeimpact on agricultura production hencejob cregtionin
other sectorswhich aredirectly or indirectly linked to the sector will bereduced. A strategy of rolling back
rural —urban migration by creating opportunitiesfor employment and access of livelihoodswould havea
positivespiral effect on Kenyaeconomy.

Itisagainst thisbackground that KenyaRural Youth Livelihood Strategies Programme (KERY LIP: 2004)
wasestablished by KenyaYouth Foundation to creaste employment and livelihood accessfor rura youth aong
theAgriculture, Environment and Natura ResourcesVa ue Chain by venturing into both on-farmand off-farm
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enterprises/income generating activities. The programmeisbeing piloted inAhero- Nyando Didtrict of Nyanza
Province of Kenyatargeting to empower 200 youth to have access to sustainable livelihoods based on
agriculture, environment and natural resources management by 2007.

Thispaper will therefore sharethebackground of KERY LIP, employment & livelihood chalengesfacingrura
youthin Nyando District, intervention strategiesof KERY LIP, lessonslearnt sincetheinception of KERY LIP
and therecommendations & way forward.

EXAMINING THE CULTURAL OBSTACLES TO THE USE OF E-COMMERCE IN SMES
OF IRAN
Hamideh Tabatabaie

A detailed examination on man’sinnovationinthe past yearsand centuries, we can concludethat e- commerce
has had aunique and positiveimpact on the global economy specially for young people.

These modelshave provided great opportunitiesfor millions of people around theworld. Their specific
interactionsand their wide scope of potentialsfrom one hand and rapid expansion of theinfrastructure
needed for web, have provided great advantagesfor many companies, individualsand the society asawhole

Themain objectiveof thisresearchisto explorethe cultural obstaclesand problemsexisting beforee-commerce
inthe nationa trade proceduresand to find waysto improve and offer recommendationsin thisregard. The
recommended method for the present research will be based upon the method and field study and it will be
possi bleto implement thisresearch according to the objectives.

The statement of hypothesesis:

- Insufficient awarenessand genera know how on SMEsrelated to the benefits of e-commercearethemajor
obstaclesto applying e-commerce

- Organizational (cultural) readinessi.e. I'T know- how at staff level and use of computersand theinternet
which affect thegrowth of e-commerce application

According to the studies conducted on small and medium sized enterprisesin Tehran and inthefield of
computers, anumber of 570 companies have been identified and have been selected as subjects of this
research . Theresults of thisresearch indicate that the cultural aspect of IT and thegeneral “E”ssuch as
e- government, e- -business, e-commerce, etc... haverequired more attention and certain measures should
be undertaken to removethe cultural obstaclesin order toalow “E” to enter into action . Cultural factors of
this project known asgeneral knowledge and organizational readiness withinthe statistical investigations
indicated that the small and medium sized companieshad |ow knowledge on the potential sof e-commerce
and the organizationa readinesswasa so onthe averagelevel and thisiswhen the authorities of the country
claim to have conducted certain activitiesfor training and promotion of general knowledgeregarding the
advantages of thee-commerce.On the other hand, by viewing thetest results of this researchit canbesaid
that the growth of genera knowledge and know- how towardsthe potentialsof e- commercemay bebeneficia
totheincreasein the use of e-commerce. Effortsto removethe obstaclesand problemsrelated to training will
be an effective step towards the application of e-commercein thefirst stageand devel opment of thistype of
commerce among small and medium sized companieswill haveequal effect inthenext stage.
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E-ENTREPRISE AND YOUTH EMPLOYMENT
Aboubakry Ly

A youth company whichwantsto have successinitsfield must integrate Internet initsactivities. Indeed,
itisnecessary to make knownits productsthroughout theworld, to seek partners, etc.

Nowadays, using internet for busi ness become more and moreimportant and revenuesfrom e-enterprise
areincreased theselast year. It isan opportunity to reduce cost for many enterprise.

Thus, itisimportant for the youth “entrepreneur” to initiate themsal veswith the conception of abusiness
plan (first step) and to know how to put this plan of businessin Internet (second step).

My communicationwill turn around thefollowing points:
|/ Definition of abusinessplan

1.1 contentsof aplan of businesses

1.2 presentation of the enterprise/company
1.3 presentation of products,

1.4 definition of the market;
1.5identification of the competitors

[1/1ntegration of theof thebusinessplan in Inter net

2.1 choicesof produceto putin Internet
2.2 management of the customers
2.3 management of the paymentswith internet

11/ Recommendation for thecreation of ae-entreprisesite

3.1 choicesof thename of domain (.net, .org, .com, .fr, etc)
3.2lodging and accommodationfor thesite;
3.3 Referencing of the site (search engine/ motor)

3.4 management of thesite;

IV/ Conclusions

- opportunity to develop youth business
- opportunitiesto createyouth employment
- €fc

DEVELOPING INTEREST ON AGRICULTURE AND ICT AMONG YOUNG PEOPLE
THROUGH LIVELIHOOD PROGRAMMES

Adedgji Adegoriola A.
I ssues

Food security, heal th and unemployment among the youth still remain theforemost issuesfacing theAfrica
continent. Thebaneof these challengesisthe continuousimpoverishment and poverty leve facing thecontinent.
Nearly al African countries haveto spend much of their resources onfood provision aswell health leaving
behind other sector that areviablefor technological development.
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Satistics shows that young people ages 15-24 make up about 40% of the population of Nigeria and
its imperative that young people are encouraged and empower towards productive ventures that
are not only important to their personal development but contributing meaningful to national
development. It is evident that a lot more is need in empowering and educating young people in
income generating and productive work aswell as HI V/AI DS prevention, sexual and reproductive
health issues. Youth development islargely determined by social, cultural and economic factors. It
would be noted that innovative schemes and ventures tailored towards youth employment or
engagement in livelihood means will give young people the avenue to see themselves are worthy
citizens.

Description

Today, Information Communication Technology (ICT) isthemost innovative and utilized sector, the services
includestel ecommunication, website devel opment to mention afew. The bas ¢ foundation of computing has
benefitsthat can be derived fromits education to usage. Computer appreciation and internet technology is
providing youth with some of that desperately needed information and skillsthat can provide them with
opportunitiesfor devel opment and meaningful programinvolvement.

Agriculture remainsasource of food security and employment, thoughiit still fancied asa“ dirt occupation”,
someof itsbranches are becoming moreinnovative and technol ogy driven.

Asameansbridging the gap between I TC and agriculture (agribusi ness) that will in turn empower theyouth
on, also provide them will need information and skillson other areas of their development. A skill based
project wasinitiated that accommodated | CT and Agriculture business potentia's, whereyouth weretrained
on I CT related subjects, fish farming as an affordabl e agribusiness venture there by having young people
engaged themsdlvesin meansof saf development. Theprogrammeisbeing runwithinasmall hamletinLagos,
and about 30 youth have been reached. The next phase of the project ison advocacy for support of the
schemewhichisyouth driven and managed.

Conclusion

The programmeisaviable sustainability measurein supporting itsother related activities, asit’soffered to
both young people and adultswith theinterest of getting their patronage and support in addressing youth
development. However morefunding isrequired to have project/programme model sin other partsof Lagos
date.

AKALA DESIGNS LTD
Becky Wachera

K ey question/aspect for thepaper:

Four years since the recognition in such awards and since the inception of Information’s and
Communications Technologies, what are the lessons that Ecosandals.com has learnt in thisfield of
interest?

Project Background

Theproject wasinitiated by two young adults, both in their twentiesand who believed that theworld market
could offer dumdwellersopportunitiestolift themse vesout of absolutemateria poverty. With an gpproximeately
$2000 grant, thetwo started making sandalsand attempted to market them in Nairobi and, where possibly,
around theworld.
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L ooking forward - Successesand alwaysroom for improvement
The Akala Project isnow an eleven (11) year project. Aswelook back, we cannot claimwe are where
we hoped to be at thispoint, but we see our successes everyday. For a community such as Korogocho,
the problems are large, and the situation dire. For the young adults that are the sandal makers,
this has been a happy story.

L essons

Starting asdlf-sustaining community businessin one of themost materialy destitute and violent
nelghbourhoodsin Nairobi, Kenyawithminima initial funding hasnot alwaysbeen easy. Our success
hingeson our ability tolook inward, rather than outward, in building atop notch Project. Though ICTsare
thevery cornerstone of the Project’ ssuccess, ICTsarenot al good al thetime. For us, our formulato
effectiveuse of ICTsisstructuring the Project offline so that going onlinewill be of greater use. Three
principal s shape our success and serve asthe basisfor any advice: creativity, commitment and fun.

Development Impacts

The Project is not just about development for the people of Korogocho, though. The ICT nature of the
Project turns the very calculus of development upside down. Korogocho residents operate in an
online world where they produce and sell quality footwear, author a newsletter that is sent across
the world, and correspond with and educate customers sitting in more developed nations. The
consequence is sandal-makers leaving work each day as “ the helpers’ and customers abroad
reading their email messagesas*” the helped” . What our sandal-maker s have begun to recognizeis
that globalization need not bejust about the big multi-national corporation that dominates, educates
and dictatesto thelittle developing country. It al so can be about thelittle multi-national corporation
dictating terms of sale to customersin far more developed settings.

PEER SUPPORT MECHANISMS AS A MEANS OF ENGAGING YOUTH IN
SUSTAINABLE ACTIVITIES AND HIV/AIDS PREVENTION.
Olushola Olukayode Ajayi

| ssues

HIV/AIDSand youth unemployment remainsone of themajor globa developmenta issuestoday. Worrisome
isthat the adolescent and young peopl e constitute amaj ority in popul ation vulnerable and affected by the
pandemic and theissues of job security and emergenceof conflicts. In Nigeria, young peoplestill facealot of
challengesthat predisposethemto HIV infection starting from their naivety economic status, socia recognition
and often expressyouthful exuberance, therearemany intervention programmesfor youth, however disseminates
onesdeinformation that may not be comprehensiveor holisticin nature.

Peer support mechanism that allowsfor education on sexual health education, HIV/AIDS prevention and
engaging youth on livelihood meansamong adol escentsand youth. Therearemany peer programmesaround
theworld witham of providing comprehensiveinformation that will hopefully lead to behaviour changeand
reductioninvulnerability amongyouth. In Lagos, Nigeria, peer support mechanism packaging variesan evidence
of effectivecomprehensive programmesisonethat hasall stakeholdersareactively & practicaly involved.

Description

Information dissemination and capacity building to adolescentsand young people on reproductive and sexual
health (RSH) issues, HIVV/AIDS prevention and livelihood skillsstill remainsthe strength and backbone of
Youth action Rangersof Nigeriawithwell planned and strategi zeideaswhichwould reach theyouth. Sinceits
establishment, working and promoting the capacity and entrepreneurship skillsof adolescent and young people
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isactively involved with in-school and out-school peer support mechanismin Lagos State. Seriesof training
workshopsand skill building sessions have been conducted in empowering 30 teachersasyouth friendly
liaisonsand over 400 gudentsaspeer educatorswith skillsin vocationa and entrepreneurship such asinformation
technol ogy, web sol ution and agriculture combining it with interactive activities such asgame shows, dramas
and parent/child forums.

Through theses activities, 10 social clubswere establish administered by the peer educatorsin the schools,
alsoimplementing mini activitiesin raising awareness and membershipsfor their clubswith over 69, 000
students.

L essons learned

Through the peer education project, the studentswere ableto show their skillsandinnovativenessinreaching
their peerswith activitiesthat are youthful and appealing to their peers. A good number of them arebeing
engaged asyouth interns and are empowering themsel vesinincome generating activities. Meeting with the
school administrators, their trade unionsand students help gave usasituation anaysis of development issues
of the schoolsand local community.

BUILDING THE COMPETENCE OF YOUTH ON SUSTAINABLE LIVELIHOOD SKILLS
AND HIV/AIDS PREVENTION (WEALTH CREATION).
Okoro Onyebuchi Desmond

I ssues: Oneof the United Nations Millennium Devel opmental Goals(MDG) targetsisthat in cooperation
with devel oping countries, devel op and implement strategiesfor decent and productivework for youth, this
feat isconsidered laudable and commendabl e but however alot isneeded for thisto be achieved asitson
record that youth arethe most affected intermsof the poverty lineasthey lack means, expertiseand skillsto
earn adecent living for themselves. Many familiesand societieslack the necessary and essential supportsas
government and public establishmentsin devel oping countrieshavelittle or inadequatefacilitiesand services
tail ored towardsthereproductive & sexud hedth (RSH), entrepreneurship, rights (economic, socid), capacity
building and vocational development of young people. Averagely youth in devel oping countriesi.e. Nigeria
area adisadvantage compared totheir peersin other societiesand countrieswhom arerecording remarkable
successesin youth advancement and devel opment that iscontributing to their nationa and regiona devel opment.

Description: Recognizing the linkage between livelihood programmes, sexual health and socia status, a
leadership and skill acquisition programmewasinitiated that combinesHIV/AIDSeducation, with Information
technology I T that will impact theyouth withinformation and skillson sexud heslth, computer literacy skillson
software packages, | nternet concepts, websi te sol ution devel opment with theaim of building their knowledge
and proficiency thusto serveasameansof livelihood and foster their economic prowess.

The programmeinitial commenced with out going secondary school studentsasaway of keeping them
engage in productive work, but later transcendsto alarger population of out of school youth has so far
reached 500 youth mainly out of school & academicinstitutionsand was subsidized in order develop their
interest in SRH servicesoffered by YARN. In additionally they were offered other life skill coursese.g.
leadership, gender and goal setting.

Lessons Learned: The programme shows young people themselves could make an impact on the
issues that affects them. More so demonstrating their ingenuity and resourcefulness to spread their
initiatives that are income generating as well asfostering better equity, gender based approaches and
advocacy for stronger economic stance for the youth. Not only aretheir peersin the communitiesgain
fromthe programmes, the participantsinvol ved are empowered to transfer the skillsthey have acquired
through the programme into other areas of their lives,
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Recommendation: Meeting the needsidentified by youth can proveasuccessful approachin reaching
themwith innovative strategieson their sexua, economic and socia well-being. With the establishment of
the comprehensiveskill building activities, YARN wasableto assist young people by enhancing their
knowledge & skill in SRH, HIV/AIDS prevention, self-efficacy and I T.

IMPACT OF AWARENESS CAMPAIGN ON HIV/AIDS BY ICHAP:
A Case Study of Urs at Ajmer
Dr. Divya Snghal

IndiaCanada Collaborative HIV AIDS project (ICHAP) started in 2000-01. Under thisprogramme* Sehat
Sabki”, A digtrict- wide comprehensive HIV Prevention, Care and Support Continuum project waslaunched
InAjmer, (Rgasthan).

Theaim of ICHAPIisto generate awarenesson HIV/ AIDS and sensitize people on issuesrelated to the
epidemic The Urs, (largest Mudim Fair in India) commemorative celebrationishel d in the solemn memory of
KhwajaMuin-nddin Chisti. The paper isareport, highlighted the special campaign of HIV/AIDS awareness
during thefair for thefirst time. Understanding thereligious connotation attached to thefair, al theactivities
conducted and designed are devoid of any offensive materid.

The report describes the Strategies/ Activities of ICHAP. It aso describes the background of the fair,
implementation processwhichincludesthe exhibition, Street playsand Qwal lisand how youth has contributed
Inthe campaign. Thereport also talksabout the feedback received from visitors. Generally, it was believed
that itisutter wasteto talk suchissuein areligious gathering; however effortsof ICHAP madeit possible
whichisappreciable.

Thereport concluded that programme has provided abetter knowledge about HIV/AIDS. Andit hasled to
theelimination of many blind beliefs.

Keywords: HIV/AIDS, ICHAP, Youth, Ajmer Urs

PASTORAL ACTIVITIES AND SERVICES FOR PEOPLE LIVING WITH HIV/AIDS
(PASADA) IN THE ARCHDIOCESE OF DAR ES SALAAM
CharlesWga

Entrepreneurship Skillsfor Orphansand Youth

PASADA orphans department has been struggling to support orphansand youthsin creating sustainable
livelihood after their parentsdie. Webelieve vocationa trainingisakey component in our work to support
orphansto get surviva skills. Schooling only hasnot been an end and usually orphanscry for definiteskillsto
rely oninfutureafter they terminate servicewith PASADA. Currently the department has400 orphanswho
have benefited from the department sinceitsstart in 2004.

Theyouthsand orphanscomefrom the parentswho areregistered from medica department and otherscome
in the office seeking for support after being introduced by peoplewho know PASADA. Thenwediscussand
assessthe orphan or youth situation by visiting thefamily and talk to their caregiversfor moredetailsand
planning. Itiswhen we now register and do career counseling to identify which skillshe/sheis capableand
willing to pursue. PASADA paystuition and other required fees. PASADA works closaly with Vocational
Educational Training Authority (VETA) and other Higher Learning Institutionssuch asUniversity of Dar es
Salaam —{Computer Centre) TanzaniaSchool of Journaism, St. Augustine University of Tanzania, Upendo
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Vocational Training Centre, Red Cross, Don Bosco, Gilmans|Instituteand S. Raphael. The skillsthey get
fromtheseingtitutionsinclude: catering, tailoring, motor vehicle mechanics, driving, mansonry, journalism,
photographics, computer, decoration, teaching, saloon etc.

When they graduatethey still do not havethe confidenceto organizeandinitiate their own making. Wetill do
givethem someentrepreneurship skillsin aSdaysworkshop wherethey come up with the sustainablebusiness
planand | ater the program givesthem start up capital of 300USD each to continue.

Many youthswho passed through the program have turned to be productive members of the society, for
instance one has established tail oring centrein Dar es Salaam, which have employed 6 youths, and provides
tailoring skillsto 30 youthsin ayear. Three quarter of the400 arein self-employment and basically support
not only their familiesbut a so have employed two or more of other fellow youthsinthe city. Fromthe above
analysisthe average of 2000 youths are supported by the mentioned 300 youthswho are beneficiaries of
PASADA. Theremaining 100 have been absorbed informal employments. Most of orphansand youthswe
support are heading families so they usually support their fellow siblingsand al so manage to empl oy others
and prevent them from early pregnanciesand commercia sex and other crimina behaviorsfinally avoiding
contacting HIV and AIDS.

Weareexploringtheroleof local apprenti ceships/garages/workshopswherethe youthswho finishtraining
can be accommodated i n apprenti ceshipsor future employment prospects.

AIDS BASED NEW RURAL MARKETS
Dr.D.llangovan

Every year, morethan six million peopledieether of AIDS, tuberculosisand malariaalone. Today thereare
no effective vaccinefor these and many such diseases and the low income countries have average health
budget expensesof $17 to $ 36 per person and only afford to spend pennies per doseonvaccines. Thishas
resulted in heavily coming down on the exchequers on the one hand and low moral e of pharmaceutical and
biotechnol ogy companieson theother dueto very thin margin on developing such life-saving vaccines. Infact
ten per cent of theworld’ shealth research and devel opment isdevoted to diseasesthat affect ninety per cent
of theworld'spopulation.

AIDSPrevention Markets:

Thisisakind of marketing inwhich the preventive aspects/productsrel ated toA1DS could betaken to people
at grassroot level and sold at reasonableprices. InHaiti, therearemany rural markets[commercid outlets]
inwhich these productsfind agood offer fromlocalsand it makesthe sellersenjoy asizeable margin for
wholesdles, distribution andretailing. Condom socid marketing? isan arealiketreasure hunting which serves
as preventing theincidence of AIDS in high-risk areas/situations. It can not only improvethelevel of
understanding of prevention but al so servesthose unaware of thefactsand fallaciesof AIDS. Thiskind of
marketing issuccessful in Cameroon, South Africa, Ethiopia, Rwanda, Tanzaniaand Nepal. Therole of
NGOsisappreciableinthisand their carefor AIDSinfected persons.

Thrust Areasof the Paper:
Creation of low cost Awareness market, Prevention Market, Consultancy Market and
Rehabilitation Market utilizing the existing commitment and potentialsof AIDSinfected and
determined to servetherest of the society
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Creationof Production[goods] Centres, Training [trainer] Centresand Treatment Centres
owned and run by thekith and kin of AlDSinfected onesto serve asfeeder centresto such
markets proposed.

Gouvt. financing those Entrepreneursfor creation of above such market/centre

Inviting international funding for provision of infrastructureto help assst suchAIDSinfected
entrepreneurs'their kith and kinwho can set rolemodels.

Budgetary constraintsand investment cost for crestion of new marketsaswell ascentres
proposed a ong with the Income-Expenditure statementsto estimate the profit/| oss position of
theabove marketsand centresrespectively.

Subsidy commitmentson the part of national or international agenciesfor creation of markets/
centres

Roleof youth inmaking the centres/markets successful and purpossful.

Roleof NGOsin promotion and regul ation of these markets/centres

Roleof WHO and similar internationa agenciesin thesustainablefunctioning of themarkets/
centres.

Roleof Cooperativesin providing businessskillsof such markets/centres.

FACTORS INFLUENCING EFFECTIVE HIV MAINSTREAMING IN ADDIS ABABA
EDUCATION SYSTEM
Nega Assefa

Abstract

Background: HIV/AIDS mainstreamingisthe process of analyzing how HIV/AIDSimpactson sectorsnow
andintofuture, bothinternally and externally, to determine how sector should respond based onits
comparative advantage. Though it isunderpinsthe current approaches, to date research has not
showninfluencing factorson the process.

Methods: A qualitative study in the education sector was conducted in AddisAbabafrom January to February
2006 to explorefactorsinfluencing effective HIV mainstreaming. The data collection employsin-
depth interview and FGD using discussion guide; review of documents, annua plansand reports of
the education bureau; and observation of schools. Dataanalysiswas done manually and using open
code computer software.

Result: Thedevelopment of lifeskill manual and incul cation of HIV/AIDSinto curriculum are someof the
efforts against HIV/AIDS in education system. Lack of understanding on the concept of HIV
mainstreaming, failureto develop and useresourceat all level, poor involvement of stakeholdersand
inability tomonitor theissuewithinthesystem arefactorsthat influenceseffective HIV mainstreaming.

Condudon:  Intheeducation sysemthougheffortsagaing theHIV/AIDSepidemicexis, HIV maingreaming
Isnot achieved to thefullest owing to poor conceptualization and applicability of the process.

Recommendation: HAPCO should provideacl ear guidancefor effective HIV mainstreaming and then develop
tracking mechanismsto recognize progress. Sector should takeHIV/AIDSasapriority activity and
ensureavailableof resources.

Key word: Mainstreaming, Education devel opment
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TITLE: ELIF YOUTH EMPLOYMENT CREATION 2006 INITIATIVE

Edwin Zulu
Background/introduction
Thispaper presentationisaproposal to Launch the establishment of ayouth creation project : ELIF Youth
employment creation 2006 initiative, to be Launched during theKenyaY ES Global Summit. Thisinitiative
isintended to promote Y outh empl oyment creation through Renewabl e energy, new technol ogies (ICTs4D)
and Businessdevel opment support services.

Objectives

- Toelaborateon thepotential of renewableenergy , ICT4D and Businessdevelopment servicesto
Youth employment creation

- Toedaborate establish and Launch the Youth Employment creationinitiative

- Tousemy life'sexperiencesin Businessand project devel opment and management to contributeto Self ,
Youth and National and Globa Employment creation and sustainable devel opment.

Thepotential of renewableenergy toyouth employment creation

Therenewableenergy sector hashigh apotentia inyouth employment cregation through usmany sub-
sectorsor activitiesthat young people can beinvolved in asyoung renewabl e energy entrepreneursand
employees. Thereforethese sub-sectorsmany include:

Biodiesed production with apotential to create up 300 direct and indirectly jobs out my 1000 haof
Jatrophacultivated, sober energy panelsproduction/ marketing, min hydros, Biomas/ Biogassto
electricity/ gases, molassesto methane.

Atthesame, following the Kyoto proposal Zambiaand an devel oping countries have an opportunity to tap
inother new resources under the carbon Financeto carry out any of the above activitieswith at costs 50%

support available through theworld Bank — Group carbon Finance programme and other Bilateral Donors

through carbon creditstrading.

Thepotential of ict 4d to youth employment creation

ICT4D hasalot of potentia inyouth employment it nicely applied and these may include promoting.
- Youth hardware/ equi pment repairsand mai ntenance services
- Youth software configuration and install ation services
-YouthICT4D/IT skillstraining & support services
- Medical & BusinessTranscription services
- Software devel opment
- Computer / Hardware assembly. e.t.c

YOUTH ENTREPRENEURS IN ORISSA, INDIA
Sachidananda Satapathy

The present work focuses on the school -to-work transition of youth in Orissa, with theaim of identifying
critical issuesrelated to youth trangition and nature of entrepreneurshipexistingin India Aboveal, it explores
theroleand capacity of civil society organisationsin supporting and supplementing the government sponsored
employment generation programmein Indiafor enabling asmooth youth transition into theworld of work. As
my researchisbased on alarge scale survey onyouth, | havelooked at anumber of different factors:

- ther personal identification data,
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- educationandtraining,

- their perceptionsand aspirationsintermsof employment and
- tharlifegoasandvalues,

- thejob search process,

- thefamily’sinfluenceinthechoiceof occupation,

- barriersto and support for entry into thelabour market,

- thepreferencefor wageemployment or self employment,

- working conditions, control over theresources,

- work, family, marriageand family responsibilities.

School towork transitionisnot s mply leaving school and finding employment. It ismuch broader: it startsin
education and ends much later when young people areaready in employment - itisaprocessthat takesmany
years. Someof my preliminary observationsonthisissueareasfollows:

Mgority of theyouth arestill singleand living with their parentsor other relatives.

Thisisnot surprising given that the average age of marriage has been rising during recent yearsinthe stateand
isnow well above 30, especidly inurban aress. It clearly indicatesthat how employment influencethemarriage
systemto agreat extent.

Most of theyouth entrepreneursfor my pilot test arefrom villages. Theyouth that hail from villagesmigrated
tofollow their familiesor for educational reasons, but half of the participants agreed that job searchistheir
motivation. Therearethree explanationsfor themigrations of these young people: (1) followingtheir families
insearch of opportunitiesin different places, (2) moving to higher education located outside their homeares,
(3) looking for their own job and livelihood in another place.

POTENTIAL OF BIOTECHNOLOGY IN ECONOMIC DEVELOPMENT AND JOB
CREATION FOR THE YOUTH
Chekai Khisa Eliud

Potential of biotechnology

Biotechnol ogy has potential intheimprovement of Agriculture, Health, Environmental conservation and
Livestock improvement.

Theauthor will illustrate how potential biotechnology can contribute towards development inthefollowing
aress-

1.InHealth
- Detecting and Treating Hereditary Diseases
- Heart Disease:
- Cancer
- AIDS
- Vaccines
- Other diseases
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2.InAgricultureand Livestock improvement

- Scientists are exploring the possibility of producing food crops that have desirable
characteristics like high yields, increased protein or oil production, disease and pest
resistance.

3. Environment and Natur al Resour ces
- Aforestation and Reforestation
- Environmental Conservation
- Waste management

4.Miningand Oil Production

5. BiomassEner gy Production

6. Careersin Biotechnology

- Careersin Research
- Careersin Producing Biotechnol ogy Products

- Regulatory officials

- Public relations people

- Salespeople

- Patent lawyers

- Biotechnology’s Impact on Education
- In Law Enforcement

RISING EMPLOYMENT OPPORTUNITIES FOR THE YOUTH IN CENTRAL ASIAN
COUNTRIES THROUGH SKILLS DEVELOPMENT AND PROMOTION OF
INTERACTION OF EDUCATION SYSTEM AND LABOR MARKET.
(By the example of Uzbekistan)

Alisher Juraev

IN1991, thecollgpse of the Soviet Union crested five new independent countriesin Central Asa- Kazakhstan,
Kyrgyzstan, Tajikistan, Turkmenistan and Uzbekistan - with atotal population of 57 million people. And
today, the Central Asian republicsvary widely intermsof their geography, population size, natural resource
endowments, human devel opment etc. Notwithstanding thisdifference, they have common challenge—rising
youth employment. Theimportance of thisissueisconfirmed onceagainintheworkshop“Y outh employment
in Caucasusand Central Asacountries’, which washeld duringMay 29- June 2, 2006in Kyrgyzstan
and gathered representatives of Governments of CIS countriesand employers organization, international
experts, ILO membersand others. In thispaper the challenge of rising youth employment in the countries of
Central Asaismainly discussed by the example of Uzbekistan, which hasover 26 million people, with 36%
livinginurban areasand 64%livinginrura areas, and the popul ation iscomparatively very young. Growth of
the popul ation of employment age putting considerabl e pressure on the Uzbek | abor market to createjobsfor
young workersentering the market for thefirst time. The share of the unemployed 16-18 yearsof ageinthe
total number of officially unemployedis 13.4 percent, and number of the youth at the age of 18-30 who
registered aslooking for ajob was 202.6 thousand in 2005. Relieving some of thispressure, however, isthe
risein the obligatory number of yearsof secondary schooling from 9to 12 years. Thismeansthat young
workers should now enter the labor market when they are 18 yearsold instead of 16. Still, many young
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NN |
workersfrom low-incomefamilies cannot afford to obtain higher education. Significant proportionisnot
officialy registered asunemployed and hasto work in theinformal sector. Evidencefrom arangeof countries
showsthat education clearly enhancesopportunitiesfor theyouth in the labor market, asthose with the best
qualificationsenjoy superior job prospects. But observations show that in anumber of devel oping countries
aswell asin Uzbekistan and other Central Asian Countries, however, many highly educated young people
remain unemployed. Thisphenomenon derivesfrom two key factors. Oneisthat thereisan inappropriate
matching of university degreeswith demand occupations. The second factor istheoverall lack of jobsinthe
formal economy. As most new job growth isin theinformal sectors of the economy, there remain few
opportunitiesfor young graduatesto find work that correspondstotheir level of educational attainment. Many
of thesehighly educated workersend up migrating to industrialized countriesto improvetheir job prospects.
Hencethe paper discussestheissueof rising employment opportunitiesfor theyouth through skillsdevel opment
and promotion of interaction of education system and labor market. In the main part of the paper the current
youth employment problemsare expla ned through dataanaysi sand showing intersection with education and
training systemin Uzbekistan. Explained thesystem of “ Ustoz-Shogird” whichisspecificto Uzbekistanamong
Centrd Asan Countries. Inthe conclusion part severd recommendationson skillsdevel opment and promotion
of interaction of education system and labor market aregiven.

THE YOUTH AS AN UNDERUTILISED RESOURCE IN KENYA:
The case of Malindi - Kenya
Samson Ngengi Njuguna

This paper comprisesapractical report based on ayouth project that is currently underway in Malindi-
Kenya. Thelessonslearnt fromthis project epitomisestheyouth situationlocally, nationaly and regiondly. It
isdesigned to changethe perceptions of both the public and private sector in Kenyatowardstheroleof youth
innational development. The popul ation age bracket of 30 years and below constitutes about 75% of the
Kenyan population (the youth). This segment formsthe highest source of human resource. However, their
status has been placed on the periphery and not accorded the due recognition. They have been excluded from
designing and implementing programmesand policiesthat affect them and thewhol e country ingenerd. Many
youth with thewill and the skill don’t have achancein the present job market.

Despited| thechallengesthat that they face, young peopl e are creative and dways come up with innovative
modes of survival thusthe vibrancy seenintheinformal sector i.e. upsurge of micro-enterprisesand the
information and communication technology world (ICT). Thispaper examinestheimmense potentid that the
youth possessesand how it can beeasily utilised by paying attention toinnovativeyouth initiativesthat are
being conducted by youth at the Malindi Youth Resource Centre. Theyouth herearedevel oping initiatives
that are supporting themselvesand their fellow youth and still ensuring that the skillsare disseminated to their
fellow talented youth.

The concept behind the youth resource centreisamal gamation of diverseyouth potential into acentralised
context with alogical consequence of producing the best from the youth with minimal resources. Thisis
becauseyouth arevibrant, agileand their self-esteemishighest at thisperiodin their lives. The key method
hereisto facilitatethem to empower themsalves! Fromfindingsinthisproject, itisapparent that youth have
ascopeto harness, devel op and produce sustainabl e and marketabl e products and servicesthat promote
therr lifestylesthusdirectly dleviating poverty.

We get to expl ore the benefits accruing from empowering theyouth both morally and materialy at individual,
household and at enterpriselevelsaswell asbroader effectson thewider local and national economy.
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Interestingly, the paper looksat specific coping mechanismsthat theyouth have adopted in order for themto
survivetheharsh conditionsfacing them. Moreinteresting isthefact that the coping mechanismscanasobe
intring cally exploited to produce somefull time employment depending onwillingnessof both theformal and
informal sector to adopt the same. Thisisfollowed by an analysisof thefactorsthat affect thefeasibility of
coping mechanismsof theyouth and opportunitiesthat exist, which only wait to be harnessed.

In conclusionthe paper offerssome policy recommendationsfor supporting coping strategiesof youth strategies
at apoint when al stakeholdersare striving to savetheyouth fromtheir plight.

AIESEC KENYA EMPOWERING AFRICA PROGRAMME YOUNG AFRICA
ENTREPRENUERS PROJECT

Japhet Edward Miano Kariuki
Introduction

AIESEC has continued to contribute positively to the devel opment of young peopl e around the globe by
providing opportunitiesfor them to devel op behaviours and attitudesthat are attributed to change agents.
Thesecharacteristicsare:

Activelearning,

social responsibility

cultural sensitivity

Entrepreneurship

AIESEC Al over theworld continuoudy offersaplatform to studentsand recent graduatesfrom 91+ AIESEC
countries, 850 + universitiesand over 35,000 active members. AIESEC In Kenyaamember of theAfrican
growth network for thelast year has continued to support the philosophy and ideology of AIESEC through
the Empowering AfricaProgramme.The continent identified HIV/AIDSand poverty ascommoniSsuesacross
theregion. Thefourteen AIESEC In Africacountriescreated the Empowering AfricaProgrammewhichis
project aimed to offer solutionsfor Africa, by AfricawithinAfrica.

Under the Empowering AfricaProject the African Young Entrepreneurs project was created to deal with
unemployment and creation of enterprisesto addressthisissue.StudentsacrossAfricaparticipatein athree
month exchange programmein any country of there choice.The project isrun concurrently among all the
countriesand thusunifiestheregion . Thisproject isrun entirely by student membersof AIESEC . The project
is headed by a project manage whom is supported by a Board of Advisors comprising of well known
entrepreneurs. The students in exchange, together with University students go through a two month
entrepreneurship training. Thistraining involvesbeen plungedintoreal life cases of entrepreneurship and
bus ness creation and culminatesin the end with abusiness plan competition where thetop three businesses
arefunded by supporters.

Thisyear’sbusiness plan competition wasfunded by aleading industrialist and entrepreneur Dr. Manu
Chandaria It attracted theinvolvement of numerous studentsand alot of public support. Theprojectissetto
run bi-annualy infinitely and we shall begin the Citigroup micro finance project thisyear in September to
involved| themgor universitiesinKenya
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OPTIMIZING YOUTH EMPLOYMENT THROUGH FDI IN RETAIL IN INDIA
Prof Gan Bhukta

Thesizeof thelndianretail sector isprojected to be doubled by 2008 growing at around 36% every year till
2008. Thustheoverall sizewould be USD 300 Billion by 2008 from its present size of USD 150 billion
according to astudy conducted by A ssociated Chambersof Commerce & Industry of India. Thesizeof the
organized sector inretailing will witnessat | east three-fold growth to USD 3 Billion by end of 2008 fromthe
present USD 1 Billion, saysthe study. According to the study, unorgani zed sector would continueto haveit
edgeover organized retailing till thetime Foreign Direct Investment isallowed in the sector.

Theretail sector isthe second largest source of employment and thejob market ishugely receptivetothiswith
moreand more Business School sfocusing on the sector and large retail ers setting up retailing academies. In
additiontothisitistheexperts opinionthat experienceof theforeign playerswill certainly benefit Indiathough
Indiaisatogether adifferent market. Moreimportantly, thelatest pool for retail sector issomewhat trained
and industry ready. All they needisalittle tweaking as per industry experts. Apart from graduatesfrom
Business school sto handle management posts, theretail sector would offer excellent job opportunitiesto
youthswith 10+2 pass category that boasts of |ot more talent than what the BPO needs, namely graduates.
Moreover hiring fromrura andtier 3townsisnot anissuefor retall asfamiliarity withloca areaisan advantage.

Moreimportantly FDI inretail inIndiawould help generating millionsof jobsfor theteeming joblessnumbers
inIndia. A conservative estimate putsthe number of direct jobsat onemillioninthreeyears. Moreimportantly
revitalized retailing necessitating anever ending supply chain of goodsand serviceswill infusenew lifeintothe
manufacturing sector, especially agriculture, food processing, small and medium enterprisesand handicrafts
cresting avenuesof indirect employment for many moremillions.

Atthemacroleve, FDI inretail will enableIndian economy to integrate with the global economy. It will help
to overcome both thelack of experiencein organized retailing aswell aslack of trained manpower. FDI in
retail would reduce cost of intermediation and entail setting up of integrated supply chainsthat would minimize
wastage, give producersabetter price and benefit both producersand consumers. From the stand point of
consumers, organized retailing would hel p reducethe problem of adulteration, short wel ghing and substandard
goods.

Inconclusion, FDI inretail sector would certainly enableto optimize youth employment in India. For those
fearing theeffectsof FDI inretail in India, theexamplesof Thailand and Chinashould give comfort. Entry of
foreign playersin Thailand and Chinagave abig boost to retail and the exportsin both countriesgot ashot in
the arm. Notwithstanding the mounting pressure from left wing parties, the present | ndian government has
decidedtodlow FDI inretail outletsmeant exclusively for single brandswhich meansthat multinationalscan
invest upto 51%injoint venturesfor marketing their premier brands.

However, the policy certainly needsarel ook and should evaluate measuresfor further liberdizationtoinvite
FDI inthissector to optimizeyouth employment opportunities.

OPTIMIZING Y OUTH EMPLOYMENT IN INFRASTRUCTURE INVESTMENTS
David Woollcombe

David Woollcombe coined theterm, Youth-led Development(Y LD), following the 12 World Youth Congress
in Hawaii in 1999 to describe all kinds of social and commercia development projects designed and
implemented by young peopleunder 25. Inthispaper, heintroducesthebackgroundto, andlogic of, YLD
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then argues strongly for all governmentsand ODA agenciesto put Y LD at the heart of their development
policiesthrough creating an * enabling environment’ for young peopleto do community improvement projects
and develop Youth-led Business Start-Ups (Y LBSUS). Hearguesfurther that itisthemoment to‘ goto scal€

withinvestmentsin'Y LD —describing effortsto develop Nationwide Y LD programmesin Kenyaand Sierra
Leone, and calling ontheY ES Network to endorse the World Youth Congresscall for 0.7% of all ODA to
beinvested in youth-ledinitiativesto createjobsand end poverty.

KeyWords:

- Youth-led Development: al kindsof social and commercia development projectsdesigned and
implemented by young peopleunder 25

- Enabling environment: thetraining, the mentorship, the protection, theinfrastructure and the consi stent
funding streamscrucia to thesuccessof YLD.

- The Demographic Imperative: 60-70% of L east-Devel oped Country(L DC) popul ationsare under 25;

- Infrastructure Investments. Nationwide structuresto promotejob creationand YLD.

- Job Creation: Chiefly, Youth-led Business Start-ups(Y L BSUs) but also youth-led publicworksand
socid enterprises,

- ODA —Overseas Development Assistance: The generic namegivento grant aid delivered by
industrialized countriesto so-called ‘ devel oping countries .

- Skillsand Vocational Training: An areawhere peer-to-peer education has proven most effective—and
where young people want to make acontribution;

- Promoting Micro enterprises: Entry level job crestion;

- BusinessDevelopment Services: Businessincubators—avital infrastructureinvestment (eg. TheHubin
the UK)

- Mentoring: Thedifference between successandfailurein YLD.

- Entrepreneurship curriculum: What should bethe core of every curriculum at Primary, through secondary
to Tertiary educational establishments—but which sadly isnot.

- ServiceLearning: Thebest way to teach entrepreneurship —Iearning by doing: experiential education. It
has been proved to be doubl e or triple theinformation retention ratio when compared to cognitive
‘classroomlearning’.

- YBI —Youth BusinessInternationd: theinternational arm of the UK -based “ Prince' sTrust” through
which 500,000 young peopl e have been started up in small businesses. Y Bl worksin 39 countriesand
has started some 13.000 in business.

- Budget Support: amechanismfor the delivery of ODA directly to developing country government’s
treasury to use asthey wish. Much smpler for ODA agenciesto ddliver.

EMPLOYMENT CREATION THROUGH THE USE OF LABOUR-INTENSIVE METHODS
IN SOUTH AFRICA: Experiences and Problems.
WAl lington Didibhuku. Thwala

History hasshown that |abour-based methods of work havelong been used in cregting remarkabl einfrastructure
works. Labour-intensive programmes generate moredirect and indirect local employment opportunitiesand
incomeby using localy availableinputs (materials, smpletoolsandlocal labour) and thuscreating agreater
demandfor loca productsand servicesthan do high-technol ogy programmesreliant onimported technol ogy
and equipment. Investment ininfrastructure hasahuge potentid to redressthe high unemployment and poverty
levelsin South Africaand alsoto correct the skill deficitsamong the youth. From atheoretical perspective
supported by experience el seawherein Africa, there are reasonsfor considering that properly formulated
employment creation programmes based on the use of |abour-intensive methods could be established to
construct and maintain therequired physical infrastructure, thus creating employment, skillsand institutional
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capacities. Thepaper looksat theexperiences, problemsand outlinesthe potentia contribution of employment
creation programmesinaleviating theunemployment problemin other African countriesthrough thecongtruction
of publicinfrastructure through the use of |abour-intensive methods. The paper then describesthe problems
and experiencesthat have been encountered in South Africain relation to employment crestion through the
congtruction of publicinfrastructure. The paper closeswith somerecommendationsfor thefuture on how the
youth can partake effectively inlabour-intensive programmes.

YOUTH LIVELIHOODS IN CONFLICT AND CRISIS
Lili Sern

Therightto* decentwork™ hasbeen recognized by thelnternational Labor Organization (ILO) asafundamental
principleand right of all people. Moreover, governmentsaround theworld have committed to achieving the
Millennium Devel opment Goals, whichincludethe promotion of youth employment. However, youthlivingin
emergency settingsand chronic crises are often excluded from consideration of theserights, asemergency
programming hassought primarily to savelivesand restorebasic service ddivery intheaffected communities.
Yet weknow that even in post-conflict environmentswhen infrastructure has been rebuilt and service ddivery
hasbeenrevived, in45% of countries, conflict resurfaceswithin4to 5years. Thishasgiventheinternational
community reason to reflect on the type and manner of support communitiesmost need to recover fromcrisis
and prevent further outbreaks of conflict by attacking theroot causes of instability.

In recent yearsthere hasbeen increased attention to the demographic pressures contributing to conflict. With
35 percent of the population in the devel oping world under the age of 15, and morethan half the population
inmost African and Middle Eastern nationsaged 18 and undey, theinternational community isbeginningto see
that if it does not addressthe special needs of youth - especially during timesof crisis- itsown futureand
stability may beat risk.

Thereareanumber of reasonswhy itisessential totarget youthintimesof criss.  Theperiod of youthisa
critical phasein human devel opment when patternsof interpersond, socid, and civic behavior are shaped and
solidified; however youthin crisis-affected contexts are often considered expendable commoditiesand can
beeasily manipulated to becomeinvolved with commercia sex work, armed forces, crimina gangs, smuggling,
drug activity, and other illegal and exploitative enterprises. Asaresult, failing totarget youthintimesof crisis
may only exacerbate acommunity’sdistress, prolong the conflict and compound the scale of itsimpact.
Whileyouth can serveto foment tension and conflict, youth can a so be atremendous demographic gift that
can help ensure the future devel opment and security of the community. Countries must chooseto invest
wisdly inorder to regp the productive promise of their youth, or risk the destructive domination that disaffected
youth canwresak.

ThelInternationa Rescue Committee (IRC) iscommitted to addressing thelivelihoods needs of youth from
the acute emergency phase through post-conflict and recovery and is actively involved in developing,
implementing and refining innovative, targeted livelihoods programsfor youthin crisssettings. Presently, IRC
Isimplementing such programsin Afghanistan, Northern Uganda, Indonesia, Liberiaand Sudan, among others.
IRCisalsoworking jointly with theWomen's Commission for Refugee\WWomen and Children to document
promising practicesinyouth livelihoods programming in crisissettingsand to promote their replication and
dissemination onawidescae. Thispaper will highlight some of themost promising practicesto assist field-
based practitionersin designing and implementing appropriate, comprehensivelivelihood strategiesthat target
real needsand build ontheexisting skillsand assets of the crisis-affected communities.
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NEED FOR SKILLS AND VOCATIONAL TRAINING
Dr. Martina

Themajor focusof vocational training programsisto teach peoplethe skillsnecessary to accomplish job
tasks. 55% of Indians arebelow 30 yearsof ageand 70% of Indiansare below 35 yearsof age. Indianeeds
primary and secondary education and vocational training Whilelndianeeds|ITs, [IMsand medical colleges,
thered requirement isfor primary education, secondary education and vocational training. India spopulation
needsbasic educational facilitieswhileat |east 90% need to get into some sort of vocationd training after high
school. Everyone cannot become an engineer, doctor, accountant or lawyer. Inacountry like Germany the
Universtiesareempty! Infact they arefreefor any onetojoin; (even foreignersarewel come) becausevery
few studentswant to study there. University education doesnot necessarily preparetheyouthfor life; also,
thereisno guarantee of ajob after auniversity degree. Itisfor thisreason that 80% to 90% of theyouth, after
Standard 10, opt for vocationa training wherethey work part time[at minimum wages|, asapprentices, with
industry andtradefor twoto four yearsand study smultaneoudy inaVocationd Training Ingtitute, for learning
thetheory and acquiring therel evant knowledge. Thisway, the businessand trade get |ow cost manpower for
twotofour years, whiletheyouth arelearning anew trade, both on-the-job aswell astheory intheVocationa
Training Ingtitute. Thiscombination producesyouth withworld-classskills. Thereare 2500 trade optionsin
Germany. Thesevocations cover the manufacturing and service sectors.

If Indiacould impart vocational traininginthismanner, it would benefit al and havethefollowing
advantages.

* Preparing theyouth for avocation of their choice.

* Building up aformidableworkforceof internationa quality, whichwould havedemand not only in Indiabut
inal countries.

* For example, TV, electrical appliancerepair and service, automobilerepair and service, foreign language
skills such as German, Japanese, K orean, Mandarin, Spanish, French etc., medical and health services,
nursng, and any others. India needsmillionsof trained peopleintheareaof servicesfor agriculture, floriculture,
horticulture, sericulture, fisheries, healthcare, tourism and hundredsof skillsfor the manufacturing sector. It
does not haveworld classvocational training infrastructure, even after 53 yearsof India sIndependence.

* Reduce unemployment by supplying world class skilled peopl e required by the nation and for rest of the
world.

* Reduce costsand improve productivity of servicesand manufacture by providing skilled manpower. Run
the country with ahigher efficiency, lesser wastage and lower cost of operation.

Toimprovethe productivity of industry, trade and servicesaswell asto make Indiamore competitive, this
meatter of vocationa training would haveto betaken upwith al the State Authorities, theMinistry of HRD and
Educationin New Delhi, and dl the Chambersof Commercein Indiaaswell asthedl-Indiaassociationssuch
asCll, FICCI and ASSOCHAM.

ENGAGING YOUTH IN SERVICE: Toward an Alternative Large-Scale Youth
Employment Strategy
Charlotte McDowell

Thispaper considerstherange of youth employment intervention strategiesaimed at devel oping work skills
and strengthening youth employability. It presentsyouth service programsasan innovative and complementary
dternativeto existing strategies, arguing that, when designed properly and with appropriate consideration of
country context, youth serviceisahighly adaptable means of addressing many of the concernsand obstacles
facing countries along the devel opment spectrum.

22



Abstracts

Drawing from countries’ overall experiencesusing thevariety of job/skillstraining programsand vocation-
focused education modelsavail able, the paper presentswaysin which youth service programsdesigned to
strengthen youth employability can overcomeobstac esthat aremoredifficult to addresswith existing Strategies,
such asdependency of program effectivenesson astrong economy, thefeasbility of aiming for long-termor
gradua impact godl's, and theimplementation of program activitiesin sectorswhereyouth aremost likely to
seek long-term empl oyment opportunities.

The paper then reviewsthe formsin which youth service has been used as an employment strategy, the
experiencesthat countries have had in scaling up youth serviceinitiatives, and the potential usesof youth
servicefor growth and employment in sectors such as healthcare, the environment, peace-building, and
informeation and communicationstechnol ogy.

A discusson of thestrengthsof youth serviceasayouth employment intervention policy looksto theinvol vement
of unemployed and often out-of-school youthin skills-buil ding and community-val ued projectsthat not only
build participants human capital, but a so enhancetheir employability in quaity positionsupon completion of
their service. Theweight of these strengthsisconsideredinlight of both the shortage of formal assessmentsof
youth serviceprogramsaswel | asthe potential challengestotheir effectiveness, including variation in socio-
political and economic context, scaling up in different economic and devel opmental contexts, and engaging
multiple stakehol dersfrom the private, public, and internationa sectors.

The paper concludeswith recommendationson how to invest in effectiveyouth service programsand policies
asaway to generate skillsand enhance employability, and onthe need to further evaluate thereplicability of
such programsat the nationd level.

MEDITERRANEAN YOUTH CLUB FOR TECHNOLOGY & COOPERATION:
An innovative model for integrating vocational training with intercultural
understanding The Peres Center for Peace and The Glocal Forum

Nell Derrick

Combining technol ogy, education and peaceisthekey to youth empowerment, diminishing social, economic
and cultura gapswithin and between societies. Particularly inthetense Mediterraneanregion, itisnot only
crucia to addressissues of under- and unemployment among the large youth popul ations but toincludein
theseinitiativesan dement of inter-nationa and -culturd understanding to progresstoward peaceful coexistence.
Within thiscontext, The Peres Center for Peace and The Glocal Forum, together with Cisco Systems, are
establishing the M editerranean Youth Club for Technology & Cooper ation to engage Mediterranean
youth through technology and education. Participating nationsinclude: Egypt, Palestinian Authority, Isradl,
Jordan, Morocco, Turkey, Spain and Malta, and the program isdesigned to expand to all 22 Mediterranean
states.

Theinitiative seeksto empower andinspireanetwork of technologically savvy and socidly responsiblefuture
leaders, capable of and committed to promoting economic devel opment and dedi cated to peaceful coexistence
intheir region. ThisMediterranean Youth Club will accomplish these objectivesthrough training intechnical
skillsandactivities

(2) Local Youth Group: 100 youth from under-privileged communitiesin each country will berecruited by
loca NGOsand internationally engaged youth to participatein two types of Cisco-established activity:

a. ATechnical Educational Programwill provide vocational skills, helping to bridgethedigital divide,
narrow social gapswithin and between communities, and equip youth for productive employment with a
relevant diploma
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b. Social & Recreational Activitieswill encourage leadership skills, self-confidence and commitment to
local communitiesaswell asactivating regional identity and solidarity.

(2) Virtud YouthActivities: Youthwill engageinvirtua activitiesduring whichthey will communicatewith their
peersintheother countriesviatheinternet and other multi-mediatechnologies. Activitieswill be designed by
the Peres Center for Peaceand will relateto multiculturalism and peaceful coexistence.

(3) Network of Leaders: Therecruitment of leaders/ingtructorsto implement thisproject will havetwo phases:
a. Phasel: A strong coreof local instructorsrecruited by local partnerswill bethe human infrastructure of the
program. Theseinstructorswill undergo virtual and face-to-facetraining to foster connectionsamong them
andlearntofacilitate youth activities.

b. Phasell: Exceptiona program participantswill be selected asfutureinstructorsin each nation to enhance
thelong-term sustainability of the program.

By engaging qudified |loca organizationsand individuas, including Gloca Youth Parliament del egetesasyouth
consultants, the project will belocally relevant and sustainable. 1tsattention to peace and understanding make
itaparticularly innovative education for employment project. Thisdual purposerepresentsgreat added value
—increasing possbilitiesfor profess ona networking and entrepreneurid venturesaswell asoffering alegitimate
pretext for cooperation and communication among youth who otherwise are often not inclined or evenunwilling
to connect with peersin theregion.

YOUTH BUSINESS GUIDANCE CENTER — ybgc programme
Joel BAYUBAS RE

DESCRIPTION OF THE PROGRAMME

Youth Bus ness Guidance Center isdedicated to deal with therehabilitation of 1600 vulnerableyoung women
and men aged 15 - 35 from low —income, poorest and homelessfamilies (both rural and urban) from the
Eastern province of South—Kivu (DR Congo) into productivelifeby theend of theyear 2018.

Our programme clustersunder three main components—Training, | ncubation and Networ k. Theseefforts
includethe provision of training skillsto business devel opment (i.e. we offer aten month comprehensive
BusnessDeve opment Services Track whichfocuseson devel oping market sysemsandfadilitatingcommercidly
viable business servicesthat assist the marginalized Micro and Small Enterprises) and the covering of the
young entrepreneurs’ roughly $300 - $ 2000 start up capital, under theform of microloans, in order to help
them obtain necessary inputsto creste decent and productive salf —employment in three (of the Five) Emerging
Employment Sectorsfor Youth: (1) On-Farm and Off-Farm Enterprises, (2) Information and Communication
Technologies, and (3) HIV/AIDS. In addition, wegive parti cipants counseling and accompani ment services
inavariety of management, financial, commercia, marketing and administrative areas. And thus, wecreatea
conducive environment and provide aforum through which young practitionersin the Micro and Small
Enterprise sector devel op strategic networks, shareideas, experiences and best practices and strengthen
communication.

Thisisaunigueinnoveativeopportunity for learning, in DR Congo, thet offersyouth entrepreneurship practitioners
inthefieldimportant resourcesconnectedtolifeskills, persond devel opment, leedership, socid and economica
participation into the community development aswell.

Each three months, we host plenary sessionsthat combinethelearning from each of the coursesand tracks
andintroduce broader topicsof importanceto the devel opment field. Plenary sessonsaredesignedto challenge
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assumptionsand evoke lively debate and push what we know and feel about the best practicesof theMicro
and Small Enterprisesdevel opment field. Local languagesare better for thispractice.

Shortly, wefocuson how to accessto resourceswhich arenot easily accessiblein the country.

MODERN TECHNOLOGIES FOR MASSIVE VOCATIONAL TRAINING FOR
EMPOWERING RURAL YOUTH FOR SUSTAINABLE LIVELIHOOD - a success story
of SRTRI

Prof. M.N. Reddy

Swamy RamanandaTirthaRural Institute (SRTRI) was established by Ministry of Rural Development,
Government of Indiain 1995, with the primary objective of accomplishing the Gandhian Concept of “ Grama
Swargya’.. Thelnstituteislocated near Bhoodhan Pochampally, 40 Kmaway from Hyderabad, India, in
commemoration of “ Bhoodhan Movement” (donation of agricultura land to poor by landlords), launched
by Sri Vino BhaBhave, agreat disciple of MahatmaGandhi in 1953. Thus, thelocation of the Institute
assumes historic significanceand isnamed after a‘ saint-politician’ Sri Swamy RamanandaTirtha, who led
freedom movemen.

The SRTRI hasstarted Skill and Vocationa Training Programmesfor unemployed rura youthin 2000, at its
100-acres Campus by adopting modern technol ogiesin demand driven trades, which can generate income
for sustainablelivelihood. Intheyear 2003, the concept of starting Extension Training Centresinrural areas
wasinitiated with the obj ective of taking thetraining programmesto the door-steps of rural unemployed
youth, who could not pursue higher or professional education. On account of tremendous response, the
I nstitute has established 70-Extension Training Centres (ongoing) inrurd aress.

Out of 30% youth of 16-35 age group, about 10% of them areunemployed. Itisestimated that in Andhra
Pradesh, India, about 7.5 lakhs uneducated youth are unemployed out of 8.0 Croretota population of the
sate. Hence, thelngtitute hastaken up thetask of skill devel opment by Vocationd Training and trained about
17,000 candidates ason to-day. Thetraining componentsincludea) Rural Engineering, b) Information
Technology, ¢) Garment Manufacturing and Value Addition, d) Food Processing, €) Entrepreneurship
Development Programmeand f) Health, Hygiene, HIV, etc.

Theskill and vocationa training assumesignificancein harnessing thetaent of rurd youth, who arelikely tobe
frustrated and attracted by unlawful activitiesand join anti-socia/extremist/fractiond political groupscresting
disturbance to social harmony and peace in rural areas. Since past few years, it has been our practical
experiencethat the candidatestrained by our I nstitute have successfully joined gainful employment or started
their own enterprise. Some of them have entered into international market.

Considering themagnitude of the problem of youth unemployment, author paper wishesto emphasistheneed
for expanding theavenuesfor skill and vocational training to unemployed youth with necessary linkagesto
harnesstheahility, creativity and talent by transforming their inexhaustible energy into productivity; which can
generateincomefor sustainablelivelihood. Thefuture projectionson the dimension of youth unemployment
problemis highly alarming and may pose seriousthreat to the security of the Society at large. Hence, the
Youth Employment Summit, Y ESKENYA-2006 may focuson creating large scal eavenues by establishing
kill and Vocationd Training Centres* for establishing ever lasting peaceand prosperity” inthirdworld countries.
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SKILLS FOR WORK IN THE FUTURE: A youth perspective
Bremley W. B. Lyngdoh

Asaresearch scholar in Sustainable Devel opment studies at the L ondon School of Economicsand Political
Sciencel and asarepresentative of the Youth Employment Summit (Y ES) Campaign2 and the Global Youth
Action Network3 (GYAN), itisagreat honour to addressthis Seoul + 5 UNESCO International Technical
Experts’ meeting on Learning for Work, Citizenship and Sustainability. | want to take thisopportunity in
saluting UNESCO for organizing thismeeting and for theimportant roleit played astask manger for Education
sincethe Earth Summitin Rio back in 1992. On behaf of theY ESCampaignand GYAN, | woulddsoliketo
extend my full support to UNESCO asit |eads the United Nations Decade on Education for Sustainable
Development4 whichisto commencein March 2005.

The point of my presentation isto try and set thetonefor the next few days of the meeting in termsof the
important ‘Voiceof Youth'. Astheyouth speaker | hopeto help al the participantsto be mindful of theyouth
demographic throughout the mesting, intheideasand policiesthat will be carried forward into thedeclaration
and other meeting outcomes. Thefocusof my presentation will beon Skillsfor Work inthe Future: A Youth
Perspective’ anditwill combinemany different dementssuch as: Sustainable Development (3 pillars-economic,
environmental, socid); theroleof Technica and Vocationa Educationand Training (TVET); how theroleof
youth playsoutindl of this;
1

how doesit affect them in particular; what do their specificrolesneed to be. | will try to draw the connections
between skills devel opment for employability and the changing nature of work using success storiesfrom
some of the 70'Y ES Country Networks.

CHALLENGES AND FUTURE TRENDS IN MICRO FINANCE - Case in India
Nirja Mattoo

It'sthe chancethe poor never had, micro finance provides credit and savingsto the self-employed, to enable
them to start-up or expand small income generating activities.Although micro finance offersapromising
institutional structureto provide accessto credit to the poor, the scale and problems need to beresolved so
that it can reach the vast mgjority of potential customers.

Modelsof Micro Finance.

Micro finance has emerged as aviabl e alternative to reach the unreached for their social and economic
empowerment through financid intermediation.

Sdf Help Promoting Ingtitution(SHPIS)

Ngo'sGovt

SHGS

Microfinance servicesare generaly routed through conduit of self help groups(SHGs) asthey have madea
rapid stridesinIndia.

Problems

- Reluctance on the part of professionalsto jointhemicro-credit industry owing to itsbeing non-lucrative.
Higher cost of credit because of which most of the micro-credit programsfail or causethe sameburden
totheloan receiver. Thisisbecause of theinability of the SHG’ sto become aprofitableorganization. I
they are ableto generate profitsby gettinginvolvedin other ancillary activitiesthecost of thecredit a the
individual end can be significantly brought down. Thiswill aso encourage MFI’sand banksto approve
higher loanamounts.
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Tendency of private and public sector banksto seek safety of credit hence new and unknown MFI’sare
unableto come up without the blessing of the bank. Thisactually discouragesaMFI to seek |oan from
any bank ready to give at thelowest rate.

Challenges

- Legal actsareaspanner inworksand new legidation will takealong timeto becomean act.
Themicro-creditindustry isstill in anascent slageand rapid growthisrequired for it to become sustainable.
Chdlengesinvolvedin useof cost effective technology in managing, the supply chain of micro-credit,
effectivedissemination of information and supplying tool sfor vocation educetion.
Challenge of overcoming theinitial stigmaattached to availing loansand breaking thelong established
link with theloca money lender and chit funds.

YOUTH ECONOMIC INSECURITY: Learning to cope through business development
services
Bani Orwa

Economicinsecurity among theyouthsof theworld hasled to the phenomend growth of theinformal economy
during the past three decades. Slow economic growth, rapid increasein thenumber of youthsgraduating from
educational ingtitutionsand inability of both private and public sectorsto accommodate them. Thishasposed
amajor challengefor world economiesto devel op skillsand knowledge of youths as away of promoting
decent work in both formal and informal economy.

Devel oped economies owetheir successto creation of business environments where youthsengaged in
medium and large enterprises gain competitive advantage through outsourcing of specialist skills, process,
accessto new networks and advice to minimize recurrent overheads. In thisregard, stimulation of youth
entrepreneurship to provide economic security requires extensive devel opment of Business Devel opment
Sarvices(BDS). Inthispaper, rdationship between Bus ness Deve opment Services(BDS) and youth economic
Insecurity isaddressed by andyzing thefollowing questions:

What arethe characteristicsof BDSfor small and medium enterprisesin Africa?

| sthe persistent youth unemployment afailure of education system or lack of BDS?

Towhat extent can youthsengaged in small and medium enterprisesaccessBDS?

How can BDS be enhanced and sustained to provide youthswith economic security?
Economic insecurity isabroader question; however, Governments must promote growth in productivity
among theyouth for enhanced standards of living because, provision of commercia BDSto microand small
enterpriseswill reduce persistent youth unemployment asbenefitsof growth will bewidely shared.

Key words: Business Devel opment Services, Youth unemployment, Economicinsecurity
Small and Medium Enterprises, Entrepreneurship

THE MICRO ENTERPRISE AND MENTORING INITIATIVE;
A case of an investment company in kenya

Kaguchia G.John, Mwaura | saac, Martin Mbau, Paul

Mugambi, MaryAnn Njambi and Margaret Gachina

Theability to mobilize and pull resourcestogether for investment isapopular practiceworld over today. In
real sense most people are now turning to business enterprisefor the economic empowerment. In essence,
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the Kenyan youth should al so focus on grouping together with theaim of pulling resourcestogether for this
purpose.

This paper isbased on promoting Micro-Enterprises and mentoring. It isnot academically researched but
rather out of experience. Henceit guaranteesits practicability inthe Kenyan situation. Thispaper highlightsa
model that showsa practical formulaof youth economic empowerment.

Inthismodel, anumber of young people—preferably between 10-20 comestogether to form an investment
company. In our casethe composition of thisgroup isasfollows; 3 youth with disability, 6 ladies, other 5
gentlemen. All theseindividua shave agreeat entrepreneuria orientation. Thismode asillustrated incorporates
abroad category of young peopleand it isalso multi-ethnicin composition.

Thisinvestments company isregistered with theregistrar of companies. It isgiven aname. Aninvestment
policy hasbeen drawn abusinessplan and strategic plan.

All the members of thiscompany arethe directors and they contribute someinvestment capital of about
10,000 each depending on the ability of each. Each director saves an amount of money with the company
each month.

Themoney contributed istheninvested inanumber of activities, oneof them being stocks. Themain objective
isto set up anumber of servicebusinesseslike cyber café, computer training collegeand othersdepending on
theavailability of fund. Main sourcesof fundsarethemembers contribution, savings, profits, interests, capital
gainandloansfrom Micro finance organization.

Mentoring isal so seen asavery important aspect in promotion of youth economic empowerment. Hencewe
have adopted astrong group of successful business people, investorsand leadersin the country, asmentors
or quas directors. Examplesare chairman of Kenyalnvestment Authority, Executive Director of Kenya
Insurers, A Manager in Equity Bank, An owner of abig Auditing Firm.

Thebiggest challengefacing thismodel of businessislack of enough capital and collateral to acquireloans.
Thestrengthsthat we possesare, ahighly committed personnel, ableleadership, professional skillsespecialy
inbusinessand apool of expertiseand experience. In conclusion, thiskind of amodel if adopted by many
youthsand well managed, it can of coursestir up alot of businessesall over the country and the youths can
earnaliving out of thisinvestment especialy when they choosethe proper businessventures

EMPOWERING WOMEN THROUGH MICRO - Enterprise scalling up
Wamuyu Gikonyo and Jariah Masud

Economic development in devel oping countrieshasaimed at eradi cation of poverty inthevariousfactionsof
society. Itisuniversaly believed that raising theliving standard of women raisesthe standard of their family in
return. Assuch, increased accessto and control of resources empowerswomen leading to the enhancement
of family’swell-being.

Thispaper seeksto addresstwo objectives. Firstisto provide an overview of issuespertaining to enhancing
women’seconomic participation in entrepreneurship. Secondly isto shareaframework of micro-enterprise
scaling up asone of the empowerment programs. Theresearch utilizesaseries of data collected among
women under farm- family devel opment program under Ministry of Agriculture, Malaysia
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NN |
Theissuesof focusin thisresearch are marketing (promotion), process, skillsand pricing ascomponents of
enterprising that enhance women's economic devel opment. Hence, micro- enterprisescaling up will ensure
sustainability and viability of economic activities. Sincetheresearch utilizesaseries of datacollected over a
long period of timewherethe samewomen arefollowed over sometime period since 1995; thisresearch will
then propose aframework for scaling up.

Womenjust likemen have beeninvolved in economic activitiessince early years. Their involvement hasbeen
Inaddition to their participation in the domestic sector. However, their economic activities have focused
primarily on meeting basic needs, yet lack of resourcesand control of resources has been common. Their
contribution in micro- entrepreneurship hasbeen equally unpaid, unrecognized and undervalued. By Scaling
up, women'sroleintheeconomy will beenhanced.

FRANCHISING AND ITS ROLE IN DEVELOPING SMES
Marisa D. Pingkan R; Bambang N. Rachmadi

Small Medium Enterprises (SME) have animportant rolein absorbing work force especially in developing
countriesand have certain advantages asacontributor in acountry’ seconomic growth. First, althoughit could
only absorb avery small portion of thework force, SME usually don’t need a sophisti cate technology and
could hireworkerswith low skills/low educated. SME usualy leverage s mpleproceduresthatiseasy tolearn
by low educated person. Secondly, through itsentrepreneurial capability and by theforce of competition,
learning process occur within SME which in turn could devel op the capability of itsemployee. Thiscould
drive the company to innovateits processor product. The development of SME in an areawill drivethe
economic competitionin theareaand this, hopefully will force the economic growth onthearea. Thelast
advantageis, unlike big factories, SM E spread through the country, the devel opment of SMESin an areamay
absorb the work force within and reduce the social problem facing by devel oping countries caused by
urbanization. Unfortunately, the devel opment of SME usually being restricted by itscapitd, they arefacingthe
difficulty to get bank |oan dueto certain aspectssuch uslow collateral, new in the businessand hasno proven
track record.

Franchising could have animportant rolein devel oping SMEsasit devel op apartnershi p between big company
or devel op enterprise and SM E who hold the operationa rightsof the big company. A franchisor asthe owner
has certain commitment to transfer certain procedures (known asbusinessformat franchising BFF), skillsand
capability tothe SME, to makesurethat it will provide products/servicesat the samequdity withinitsnetworked
business providing low learning cost for the SME to begin anew business. Theinteraction between BFF and
employeeswill enhanceitsskillsand interaction between SME and itsenvironment will drivethe company to
adapt to itsenvironment, thishas becomethelearning processwithin and enhancing itsknowledge resources,
therefore, increasingitsemployeesskillsand at theend enhancing the quality of thework force.

Keyword: franchise, entrepreneuria orientation, knowledge-based resources, small medium enterprise.

YOUTH ENTREPRENEURSHIP INITIATIVE — YEI program
Anna Lyimo

Y El programwas officialy launched asan entrepreneurship educati on program targeting secondary school
youthin Tanzaniain 2002. Theobjectivewasto promotethe concept of entrepreneurship amongst secondary
school leaversin Tanzania. Based on lessons|earned fromtheinitial pilot programin 2002, Y El begana
processof redefining thetarget group to include out of school youth, farmer based groups, and MSME's.
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TechnoServebelievesitiscritical to support entrepreneurswho aready have good businessideas, some
degreeof skills, and thedriveto makeabusinesssuccessful. However, such entrepreneursaredifficult tofind
inrurd areasof thedevelopingworld. For thisreason, TechnoServe/ Tanzaniamadean investment to promote
an entrepreneuria culturein Tanzaniathrough an innovative Entrepreneurship Education. TheY El program
offersthefollowing productsand servicestoitsclients: Entrepreneurship Fundamentalstraining (English &
Kiswahili), Advanced BusinessPlantraining program, Training of Trainersprograms, Business Devel opment
Services, Financia management consulting servicesand Market linkages.

Y El ddiversitsprogramsand servicesthrough two entry points, BizCamp and BizSchool training programs.
And the percentages of programsto date that have been conducted are BizCamps (46%) and BizSchools
(54%) programs. Target groupsdivided into three categories:

8§ Pre—entrepreneurs: Secondary and vocationa school youth - BizSchool programs (aiming at behaviour
change—entrepreneuria, acceptance asan option for income generation)

8 Emerging entrepreneurs. Vocational school youth, out of school youth - BizSchool/ BizCamp programs.
(Increased busi ness start-ups and improved bus ness practice)

§ Maturing entrepreneurs: M SM E Businessoperators, Farmer based groups- BizCamp programs(Increased
businessopportunities, profits, increased incomeand GDP)

The Entrepreneurship Education programiscurrently activein fiveregionsof Tanzania- Iringa, Mbeya,
Ruvuma, Mwanzaand Dar es Sdlaam. To date, over 3000 parti cipants have been trained on entrepreneurship
and thefundamental s of how to start and operate asuccessful businessand 52 entrepreneurship teachers
have been trained and certified. Through the Advanced Business Plan training program (ABP), 114 youth
have been trained and 38 teachers have undergone ABPprogram.

The program has devel oped entrepreneurship education in partnership with over 20 secondary schoolsand
12 vocationd indtitutions. Many of theseingtitutionshaveintegrated TechnoServe' sentrepreneurship training
model to their core curriculum. TechnoServe has also conducted and trained over 54 additional groups
including women entrepreneurs groups, farmer based groups,; disabled personsassociations; teenage mothers
programs; and out of school youth and at risk youth, to nameafew. TheY El program encourages a self
employment culture among young peoplewith the view of developing job creatorsrather than job seekers.

PARTICIPATION AND YOUTH EMPLOYMENT EMPOWERMENT
Frank Materu

Young women have been historically neglected and youth serviceshave been guilty of neglect. They suffer a
lossof traditiond support systemsand disintegration of family structures dueto economic changes. Although
they havetraditiond skills, they find it hard to makealiving and may betapped inthe poverty cycleand unable
to accesscredit or training. Unemployment among the Tanzanian youths has beenidentified asasignificant
and thegreatest problem facing young people. Youths of today are probably facing one of the most difficult
and challenging timesof their lives. Young people compl ete high schoal s, collegesand universitiesjust to be
faced with the problem of “nojob offers’. When wewere young, our parents, family membersand other
adultsregularly makedecisonson our behaf. Idedlly they are genuinely concerned with our interests. But as
wegrow into adolescence, the period of transition from childhood to adulthood, we usually begunto develop
our own senseof what “our best interests’” areand wemay not havethe same perspectivesasthe adultsin our
liveshave.
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Sometimesyouthsaresymbolically involvedin activitiestargeting them. Youth arevul nerablegroup. Thepoor
socia and economic situation prevailing in Tanzaniahas more negative effect on youth than any other group.
In many waysthefuture of each country restswith young women and men and their vision, commitment,
enthusiasm, skillsand ability to make changesand grasp opportunitiestofulfil their potential.

What areimportant is not just what we do as youth workers, but why we do what we do. Society needs
minor reformsto help young peopleimprovetheir conditions. We don’t assume that the cause of young
peoples problemsisnecessary cantered inthem personaly.

Many of young peoples problemsarearesult of their socia rightsnot being respected because either:
- Young peopleare not aware of their rightsand /or do not have the skillsto usethem
- Society hasfailed to protect their rights.

Weareworking with other youth in devel opment workersto practi ce advocacy with and for young people, to
improveyouth related socia policiesand implementations.

Sometimeswe may not agree with young peopl€ sdecisions. Itisimportant to remember that itistheir
decisonsand explorethelikely effectson their decisions, but ultimately the decisionslieswith them.

ENTREPRENEURSHIP FOR THE YOUTH OF UKRAINE
Oleksandr Hontaruk

Problems: The successof economic reformation of Ukrainedependson level of understanding and support
by different socid layersespecialy by youth. Many young citizensof Ukraineareinterested in entrepreneurship.
Young peoplevery often can’t implement their economi ¢ choi ce becausethey meet alot of problems. Thus
thereisvital needin creating system of organi sationsthat woul d devel op and support youth business.
Today in Ukraineyoung peoplefaces such problems:

wesk theinformeation about |egidation of entrepreneurship;

lack theinformation and absence of startsresourcefor young people, which needsto begin business;

growth unemployment among youthinregions,

inefficient management into youth bus ness-associationsand their weak structure.

Tasks: Intrangtion Youth NGO’ smust be crestion of conditionsfor development of the entrepreneurship for
efficiently development of young people. Andimportant role must act of NGO's, that will develop own
network inal regionsof Ukraine. The Network will to:

1. Support of information and consulting to young businessmen and their association

2. Organize and conduct of educative, scientific-practical conferencesand seminarsfor young businessmen.
3. Helpin establishing and the devel opment of contactsand partnershipscommunion

4. Collaborate NGO’ swith Private sector, inviteyoung businessmento socid activity.

5. Stabilize positions of associations of young businessmen, assistance their effect on state economic and
youth policy.

6. Assistance formation of the economic policy in country, which would, created conditionsfor start and
transaction of efficient up-to-datelegal businessby young people.

7. Thecreation anew working placesand fightswith unemployment among youth.

8. Assstancetheintegration of youth entrepreneurshipin Global information society.
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Activity infuture: I'dliketo takepart in Y ES2002 and:

- togetinformationfrom aSummit to make proposalsfor effectively policy of the Ukrainian
Government;

- toget knowledgeand acquirement for the process of decision making of effectively strategic planning
and activity inthe sphere of Youth Employment;

- toestablish contactswith NGO'sfrom different countriesand to accomplishinterchange by experience

- tothecreation of connections between employeesand I nstitutes education together withNGO's;

- toensureinformation and population activity in Ukraine.

Weareplanningto createin regionsof Ukrainebus ness-incubator, whichisto form such organisation structure
for training of young speciaistswhich want to receive professiond skillsin order to managetheir own business.
Maintask of busi ness-incubator issupport of small and medium enterprises. Creating of busi ness-incubator
will attract unemployed youth to deal with their own business.

THE GENDER DIMENSION OF ENTREPRENEURSHIP
Beatrice Mwaura

Men andwomen havedifferent opportunitiesand skillsfor enterprisedevel opment. Theseskillsand opportunities
aregreatly influenced by the socio-cultural and socio-economic status of men and women in the different
societieswith morewomen being lower inthe social and economic scale. Thishasled to alow participation
of womenin, and, their ability tounleash their entrepreneuria potentia through commercidly organized economic
activities, especidly intheformal sector.

Entrepreneurship, asdefined in economic circles and descriptions, has over along period of time, been
considered adomain of males. In many cultures, attributesthat are considered asentrepreneurial valuesdo
not match what aregenerally understood as* feminine’ qualities. The socially constructed gender division of
labour, which is skewed against women and girls, gives them different drives and needs to enter into
entrepreneurship. Entrepreneurship endeavorsby women arelargely born out of adriveto sustainthelivelinood
of their households. However, they still employ entrepreneurship skills, arehighrisk takers, in consderation of
their harsh conditionsand disadvantaged positions.

Althoughwomen’sstatus hasimproved in most countriesover thelast half century, gender disparitiespersst
everywhereand remain most acuteinthe poorest countries. Theyouth fall into asimilar disadvantage of lower
resource-base. Their lower socio-economic status, unequal accessto and control of reproductiveresources,
and, personal benefits has placed womenin thelower scale of entrepreneurship devel opment with many of
them beinginthemicro and small-scal e enterprisesof theinformal economy. Getting formal creditisdifficult
dueto stringent legal requirements, and Micro Finance Institutions are also not very friendly especially for
economically or resource poor.

To compound the above challenges, gender unaware devel opment partners, gender blind policiesand
programmes, implicitly reinforce unequa gender patternsthat hinder enterprise development. Inview of the
above understanding, it isclear that both men and women, boysand girls, are capable enterprisers, and
development partners should therefore focus on building the confidence of those at the lower scale of
entrepreneurship development, and adding valueto their exigting entrepreneuria ills talentsand abilities.

It will take gender responsive socia entrepreneurswho will employ socio-cultural and socio-economic
considerationsif the gender gaps/disparitiesin entrepreneurship areto be closed. Such socia devel opment
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partnerswill need to engage such strategies asthefollowing, among othersthat have been detailed inthefull

paper:-

8 Engendering of programmesand budgets

8 Useagender lensto critically andyzethe systematic trends of gender and poverty intermsof socia capitd,
division of labour, physical and productive assets (accessto and control of productive resources) and
accessto and control of benefits.

8 A participatory approach to closing the gender disparitiesin entrepreneurship devel opment.

8 Minimize congrantsand maximizeopportunities.

8 Use of engendered participatory monitoring and eval uation Log Frames.

§ Linking communitiesand entrepreneurs, with other service providersand formation of market- linkages.

8§ Inorder to have avoice, encourage group formation for better termsof trade negotiations.

8§ Pace keeping with thedifferent incomeand socio-groups.

THE GENDER DIMENSION OF ENTREPRENEURSHIP
Nina Podolskaya

Intheworld andin Ukrainealso alot of peopleareworried in questionsof equal rightsof menandwomenin
all spheresof lifeand career aswell. That'swhy | would liketo describemy view of thisproblem during the
summitinthetopic* The Gender Dimension of Entrepreneurship”.

To promotefor thewoman today remainsahard problem, despite of feminism, sogansabout protection of
therightsof women and equality of genders.

To become successful in work women haveto overcome various stereotypes and obstacl es. Speed of career
growth of women isapproximately intwo timeslower than of men. In our country the overwhelming maority
of representatives of the managing devicearea so men, besidesthat 54 % of workersof our country —isthe
wesker sex. According to UNO statisticsin Ukrainemen earn threetimes more than women. A parity of men
and women among top-managersis 9:1. The most underpaid and lower skilled worksin our country is
carried by women.

To businesswomen, so-called business—ladies, haveto experience hugedifficultiesto be kept on the post or
to make own business successful. Such woman will face with astereotype, that thewomanisnot ableto
operate, supervise properly, to drivetheautomobile, etc.

Search of work isaprocessthat isdifficult enough. Here again thewomanislessprotected fromfailures. As
arule, among other equal requirementsto the candidate on apost the employer ismorelikely searchesfor the
man than for thewoman. Especially it concernsmanaging posts.

Thereason of such approach ishided in building of society under masculine or faminetype. Thebright
representative of masculinetype of society isJapan and the one of faminetypeis Sweden. Thusl wouldlike
to discussthisquestion with delegatesfrom these countries.

InUkraineonthelabor market themost claimed women-expertsarerequiredin thefield of sales, inmarketing
with good base preparation, bookkeeperswith experience of practical activities.

Accordingtoresearchesof Ingtitute of sociology of Ukrainefor 2003, morethan 60 % of respondentshave
supported participation of women in policy. Almost 50 % of respondents consider that women areequal in
rightswith meninfamily and at work. About 3 % are sure that thewoman should be the head of thefamily.
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However for thelast years defending of the rights of women became much more expressed in our country.
For measfor afutureentrepreneur the questionsof thegender dimension arevery important. Last year | took
part in youth conferencethat discussed theways of devel oping Ukrainian economics. My articleonthetopic
of gender equality was published in collection of essaysunder theresultsof thisconference.
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