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 Media Relations Session


*  Why do you want the media


*  How to work with the media


*  How to place stories   


*  What the media wants

Getting coverage


* Positioning

* Targeting publications 

* Targeting within publications

* Building relationships

* Trends

* Experts

* Hooks/Holidays

* Make News

Media Relations Tools

* Query letters

* Phone calls

* Faxes

* E-Mail

* News releases

* Special events

* News conferences

* Media advisories

* Media visits

Tips

· Become a "reporter" for your agency and dig up feature 

and news stories.

· Stay away from "evergreens" and go for time-oriented stories.

· Develop calendar tickler file for holidays, anniversaries, 

special days.

* Don't pitch if you're not excited about news/feature value.

* Keep plugging away if you're convinced the story is good.

* Make your own news with surveys, studies, visual opportunities.

